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SteelHouse Retargeting Technology
Drives Traffic Back to Their Site

NN

SteelHouse started by comparing a simple 2-scene
retargeting ad with another that included a 3-scene rotating
banner with plan features and a countdown timer. An equal
number of each ad was served to those who visited the site
and then left without enrolling in an insurance plan.

Ad creative can be a driver of success. Adding more scenes and
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THE RESULT

Click Rate and Conversion Rate MORE THAN 2X that
of Retargeting Ad 1.
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Look-alike Technology Finds a Brand

New Audience Who is Likely to Enroll 1
LOOK-ALIKE AD 1 LOOK-ALIKE AD 2
At the same time, SteelHouse focused on new audience WELLNESS —
acquisition with Look-alike targeting. SteelHouse is able o
to access data from sources such as demographic traits, ? | R
keywords searched, products purchased, and more to reach Healih
a brand new relevant audience to drive to the site through
SteelHouse creatives. chzil
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Then with this information, 6WHHO+RXVH LGHQW
new audience in their data pool who share similar 65t
characteristics and are therefore more likely to enroll. Ly v ’
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CLICK RATE .14% CLICK RATE .31%
QHFHVVLW\ XVHUV CONVERSION RATE .01%  CONVERSION RATE .03%
THE RESULT

A countdown timer ad performed more than 2X BETTER

than a product carousel.
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Optimization was the Key to Open Enrollment Success
OPTIMIZED CREATIVE ELEMENTS + OPTIMIZED CAMPAIGN SPEND

SteelHouse not only optimized ad performance by testing creative elements, but they also
optimized spend during this critical time filled with a hightened amount of competition. The
SteelHouse adaptive ad server sucessfully automated the bidding process to optimize spend,
ensuring another fantastic open enroliment period for their customer.



